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https://www.ibm.com/design/language/

International Business Machines is one of the most known brands in the world and so is 
its logo. Known for its captivating and simple design, the IBM logo perfectly defines the 
quality standards and brand name of the company.

Over the years the IBM logo has underwent various changes. 

Great logos are not made, but evolved. 

1924

IBM was founded in 1924 but doesn't use this logo until 1947. 

This logo reflected a vision for futuristic, ahead-of-their-time designs. The curvy 
elongated type was dropped and a global stance was very clear. 

https://www.ibm.com/design/language/


1956

When IBM transitioned to computers, the next logo was introduced. The globe logo 
had become obsolete after almost three decades of the company presence in the 
world market.  They wanted to make the logo speak to the audience. The type based 
logo got even more simplified with a white body. As simple as it could have been, this 
logo did what a logo should. 

1966

The famous strips were introduced in 1966 to depict speed and vibrancy. The first IBM 
logo had thirteen stripes in black. Incorporating the strips gave the logo a new look and 
create a unique image for the viewers. However, the rectangular logo first had a grayish 
background which changed to black in the next few years.
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1972

One of the significant changes that IBM logo saw in 1970s was that number of strips 
were reduced to eight from thirteen. The new logo was also known as the Eight Strip 
logo or the Eight stripper. The numbers of strips were reduced to suggest dynamism 
and speed. However, design of the logotype remained constant to give a logo and 
brand identity to the company.

Another significant change in the logo design was to add blue to the strips of the logo. 
Blue color was chosen to express corporate sophistication that the company wanted to 
convey about its products to the modern worldwide audiences.

The IBM logo was made better until they reached a point where they couldn’t improve it 
any further. 

“The difference between good and great logos is that great logos just last longer. Maybe 
the IBM that we are so fond of today will be just another step in the evolution 
tomorrow.” 

Looking at how the IBM logo has developed through the years encourages me to be 
patient with myself, and create what feels right, for now, not what I think I’m going to 
like in 10 years. 
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