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“I’m an interaction design student 
spending time doing what I love. The 
future of design inspires me so I am 
soaking up all the knowledge I can find to 
make me a better designer. I take 
inspiration from everywhere, I am hugely 
into music and am influenced by it all the 
time. I have a passion for app design and 
making life as easy and enjoyable as 
possible for users. What motivates me is 
the thought of making a difference, big or 
small to peoples lives.”

“Interaction design student 
learning how to create the 
unimaginable and everything 
between”

Bio Social Bio

Voice & Tone



Word Bank How the brand 
should come 
across

Aventurous
Confident

Determined
Welcoming

Attentive
Simple

Enthusiastic

Creative
Friendly

Musical
Unique

Curious
Minimal



This is the preferred logo which should be 
used where possible. For example, social 
media, website, and presentations of my 
work. 

It must be displayed on a colour which makes 
it clear and stand out, preferably the off-white 
colour from the colour pallet

It must have the correct amount of spacing 
around it so it stands out and is easy to 
recognise. When displayed, it must be clear 
and of high definition. This is how much space 
the monogram should be given:

Monogram

Logos



The monogram must 
never be distorted and 
must keep its original 
shape. It must not be 
displayed on a 
non-complimentary 
colour that makes it hard 
to see. The full monogram 
must be displayed, parts 
of it cannot be cut off. 
Some examples of what 
should be avoided are 
shown to the right.

What to avoid...



When the monogram isn’t 
appropriate, this is the logo that 
should be used. The same rules 
apply to this in terms of 
spacing, colour and what should 
be avoided. 

An example of when this can be 
used is on a business card or 
possibly a pattern on a website. 
Another example is using part of 
it as a decorative element, this 
can be seen for each section 
heading in these guidelines. 


Visual Marque



Colour Pallet

Colour

To keep everything consistent, 
stick to this colour pallet.

Logos and wordmark: Purple

Main Headings: Dark Grey

Accent pieces: Orange

Main Text: Lighter Grey

Background: Off-white

#5A4495 #FEA443 #323232 #434343 #F3F3F3



Another example of where this could be used is for 
headings on a website. However, it cannot be used for  
for headings in this typeface is the orange colour from 
the brand colour pallet.

Body of text: “Lora”

Aa Bb Cc



This is a variable font. This can 
be useful if more important 
text needs to be in bold or 
italics. 

Wordmark

Typography

The typography for the brands wordmark 
is “Orbitron”. 

Aa Bb Cc




The wordmark can be displayed 
with the monogram. They must 
be proportional with eachother 
and have a suitable amount of 
space around them.  



Any images of prototypes must be 
displayed in a phone/tablet 
mock-up to show people what it 
looks like in action. (See example to 
the right.)

Images must be of high quality and 
cannot be distorted. All images must 
have alternative text to make it 
more accessible. 

Imagery


